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Pre-requisite: create products
Description:

Cross-selling allows you to increase the average shopping cart by intelligently suggesting other products based on the contents of the shopping cart AND
the stage of the shopping path.

There are 5 different types of cross selling:

Conditional cross-selling
Post-selling

Hit offer

Cross-selling

Up-selling

Consult Confluence pages (FR) : Cross-selling / Types of cross-selling

Screen overview:

First, in the Cross-selling profiles menu, create your cross-selling profile by giving it a name and a code
A . .
7 Cross-Selling Profiles

+NEW =DELETE| B DUPLICATE [RICOPY FROM SEASON

INTERNAL NAME CODE STATE
+ Kids Leamning Cross Sell KIDS Valid
+ Ticketshop Cross Selling TICKET Valid
+ Visit, Event and Service COMBO Valid

vt Cross-Selling Profile > Ticketshop Cross Selling

General

Cross-sales
Sales channel attribution State Valid
Validation Internal name * FR ‘1 Ticketshop Cross Selling| ]

EN
ES
DE
T

Code * TICKET

Then determine the type of cross-selling you want to offer to customers


https://confluence.secutix.com/display/DOCFR/Cross-selling
https://confluence.secutix.com/pages/viewpage.action?pageId=14483803

v¢ Cross-Selling Profile > Ticketshop Cross Selling

General
Cross-sales Type All

Sales channel attribution
+NEW| =DELETE | [BIDUPLICATE

Validation
PUBLIC NAME FIRST BASE PRODUCT TYPE STATE RANK START DATE  END DATE

v Exhibitions with Supporting donation Visit pass > Guided visit of exhibitions. Cross-selling Valid 2

v General Admission With Multimedia Guides Timeslot passes > General Admission Up-selling Valid 1

v Guided visit with Event Event > Garden Days at the MoSA Conditional cross-selling  Valid

v Outside Timeslot passes > General Admission Hit offer Valid

v Related Products Timeslot passes > General Admission Cross-selling Valid 3 300172023

v Suggest Timeslot passes > General Admission Post-selling Valid

' VIP Admission with Multimedia Guides  Open Pass > VIP Admission Up-selling Valid 2

v Visit and workshop for School Visit pass > Guided visit of museum for schools Cross-selling Valid 1

Cross-Sale: Ticketshop Cross Selling > New
Advanced options

¥

State Not valid
Type * —
Post selling location Conditional cross-selling s Both places
Public name Post-selling

Hit offer

Cross-selling

Up-selling

¥ More languages
Depending on the type of cross-selling you choose, pay attention to the options (Post selling location, Start date/Start time and End date/End time)

Cross-Sale: Ticketshop Cross Selling > Exhibitions with Supporting
geners! donation

Base products
Target crossed products

Validation R —

¥ Expandall A Collapse all

State Valid
Type Cross-selling

Post selling location Alter closing order File details. Both places.
Public name FR _ Expositions avec Don de soutien

EN__ Exhibitions with Supporting donation

Y More languages

Public description FR

Then choose your base products concern by the cross-selling...

Cross-Sale: Ticketshop Cross Selling > Exhibitions with Supporting
General donaﬁon

Base products

Target crossed products

Validation SRNEanr ST K
PRODUCT FAMILY PRODUCT MIN QUANTITY
Visit pass Guided visit of exhibitions 1
Visit pass Visit with Guide & Theme 1

And target crossed products

L 1 Cross-Sale: Ticketshop Cross Selling > Exhibitions with Supporting
cener donation

Base products

Target crossed products

- + -
Validation +NEW DELETE MOVE UP % MOVE DOWN =
RANK SEASON PRODUCT FAMILY PRODUCT QUANTITY TYPE QUANTITY
1 Season 1 Donations Support a project  Any

Conditional cross-selling allows you to add conditions to the appearance of complementary product proposals. Beware to the options for base products
and target products. In particular the quantity type. There are three types of quantities:



® Fixed (max): you define the absolute maximum quantity of the target product, whatever the quantity of the base product.

® Proportional (max): you define the target quantity as a multiplier of the quantity of the base product. Beware, this option should not be used for
fixed price group visits, as only one product (group ticket) is bought.

® Any: no specific limitation.

Base product: Ticketshop Cross Selling > Guided visit with Event > Garden Days at the MoSA

Productfamily
Product

Minimum quantiy *
Performances

@Al

© Select performance

Performances

FEEE

Seating categories
@Al
© Selectseat category

Seat categories

glajalc]

Target product: Ticketshop Cross Selling > Guided visit with Event >
Guided Visits for Individuals

Season Season 1
Product family Visit pass
Product Guided Visits for Individuals
Quantity type * Quantity * 1
Same date * ]
Tariffs
@ Al
© Select tariffs
Tariffs Unselected tariffs Selected tariffs
J> Occasional
D Invited

®
Y]
©

«

Target product: Ticketshop Cross Selling > Guided visit with Event >
Guided Visits for Individuals

Season Season 1
Product family Visit pass
Product Guided Visits for Individuals
Quantity type * Quantity * 1
Same date Fixed (max)
Tarifis Proportional (max)

® Al 7

©) Select tariffs

Tariffs Unselected tariffs Selected tariffs
> Occasional

Example of conditional cross-selling



Success
1 Yewhave 14

it

Wednesday, June 7th

This pass i valid o Wednasszy, 7 June 2022

Tarit Quansity
Norma!fulprice ]
* DELETE

44 CONTINUE SHOPPING
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Amount CHF 76~
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Your shopping
cart

1pas
EDITYOUR CART
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